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Abstract

Text messaging is a new form of writing, brought about by technological development in the last
couple of decades. Mobile phone usage has increased rapidly worldwide and texting is now part of
many people's everyday communcation. A large number of users send or receive texts which
include some abbreviations and shortenings, commonly referred to as textspeak. This novel
linguistic phenomenon is perceived by some with indifference and by others with aggravation. The
following study examines attitudes towards this linguistic change from a gender and age perspective.
The comparison between two groups show that the most conservative and least positive to change

are young women. The analysis and discussion around this focuses on power, prestige and patterns.



1. Introduction

Language changes over time and always has done. The way we speak and write today is different
from the way people spoke and wrote 200 years ago or even 50 years ago. This is not something
most people worry about or reflect upon but it is a rather unconscious process of the evolution of
language. Occasionally there may be public concerns about tendencies to change (Ryfa 2003).
However, recent developments within the field of written language have multiplied these anxieties
(Crystal 2009). Text messaging has revolutionised language faster and more drastically than any
linguistic change we have seen before. It is therefore not surprising that many people are disturbed

by this new “Textspeak” and alarmed by consequences they fear may result from it.

1.1 Aim

It is the aim of this thesis to investigate attitudes towards the linguistic change resulting from
texting abbreviations and shortenings and to see whether there is a correlation between attitudes,
age and gender. Previous linguistic research has shown that women tend to be more conservative
and men more liberal towards linguistic change. Similarly, young people have been shown to be
more liberal towards such changes. (Trudgill 2000) Through a questionnaire followed by a few in-
depth interviews an attempt will be made to test theories and thus further our understanding of

factors involved in the determination of attitude differences.

It is also the intention of the study to look into power aspects of communication. The traditional

way of expressing ourselves, supported by acknowledged norms and standards, is being challenged.



2. Theoretical background

2.1 Gender

Many different factors affect the way we form opinions and attitudes about things. Age and gender
may be two such factors. Gender is defined here as socially constructed roles, behaviours and
attributes as opposed to the biological and physiological differences between men and women. In
other words, if there are differences between men's and women's attitudes towards linguistic change,
these differences are likely to have more to do with social expectations than with the way we differ
at birth. It is known from linguistic research that in many societies the speech of men and women
differs in several ways (Trudgill 2000:64). One well-known example comes from the West Indies,
where European colonisers who made contact with the locals discovered that women and men
'spoke different languages'. However, the explorers later realised that there were in fact two
different varieties of the same language and that the main difference was lexical. Men and women
used different words. There have been various theories about the origins of this phenomenon, for
example Otto Jespersen who argues that it may be explained by the concept of taboo, where some

words would be socially acceptible for usage by women and others not. (Trudgill 2000:66)

This theory has been expanded by linguists such as Trudgill who discusses gender and language. He
brings up the fact that "women on average use forms which more closely approach those of the
standard variety of the prestige accent than those used by men”. He points out that several studies
have shown male varieties to be more innovative and female ones more conservative. \Women
generally swear less than men and are more sensitive to the stigmatized nature of grammatical
features such as multiple negations (e.g. | don't want none). Both in different parts of the English-
speaking world and in other areas “female speakers have been found to use forms considered to be

'better' or more 'correct' than those used by men”. (Trudgill 2000:69-72).

Using the language in a correct and appropriate way, with regards to pronunciation as well as



lexical and syntactic choice is often a way of demonstrating high prestige. However, the picture is
more complex than this, since some studies have shown a tendency for men (particularly of a
working class background) to value and attribute prestige to non-standard varieties of English.
Labov calls this phenomenon covert prestige. His concept will constitute the framework from which
this study aims to investigate gender differences in relation to attitudes to text messaging. Trudgill
studied a large number of male speakers in Norwich in England and found that men “are more

concerned with acquiring covert prestige than with obtaining social status” (Trudgill 2000:77).

Research has shown that many societies socialise girls by rewarding them for behaving politely and
these gendered socialisation patterns “prepare women for being less socially powerful than men”
(Thomas & Wareing 2002:80). Men have traditionally led linguistic changes, as well as leading

changes in many other areas, and women have followed along (Trudgill 2000:77).

2.2 Age

Seeing that previous research has found women to be more conservative than men and linguistic
changes to be led by men, attitudes towards such linguistic change is a closely related field to
investigate. As Trudgill points out: "Gender differentiation in language, then, arises because, as we
have already seen, language, as a social phenomenon, is closely related to social attitudes. Men and
women are socially different in that society lays down different social roles for them and expects
different behaviour patterns from them” (Trudgill 2000:79). However, “linguistic differences
between younger men and women are statistically smaller than in the case of older speakers”. His
explanation is that this reduction in linguistic sex differentiation appears to be taking place as an
unconscious reflection of social and attitudinal changes”. (Trudgill 2000:186) The social roles of
men and women seem to be changing in many societies. It will therefore be of interest to find out
whether this societal change is reflected in diminished gender difference within the younger

generation, given that attitudinal gender differences to linguistic change can be observed.

Hence, the first area of interest for this thesis is to investigate whether the attitudes towards text
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message-specific expressions differ between men and women. If so, the theory that women tend to
be more conservative than men in this respect will be tested and discussed within the framework of
Labov's covert prestige theory. Furthermore, if women are more conservative than men, this will

then be tested on younger men and women.

2.3 Texting language

| txt there4 | am” (The Guardian 2002)

The technological changes brought about by mobile phones have greatly affected communication in
the world. Since the Short Message Service was invented in the mid-1980s, the number of SMSs or
text messages has increased at breakneck spead and in 2010 alone people sent 6.1 trillion messages
worldwide (BBC 2011). Initially, the number of letters was limited to a certain amount of characters.
This, together with the fact that the medium encouraged quick and brief communication,
contributed to the emergence of a new way of writing. New abbreviations, shortenings and
initialisms were invented. These linguistic features will henceforth be refered to as texting language

or texting abbreviations.

2.3.1 Style and register

Register is sometimes referred to as the occupational variety of language, i.e. the jargon of someone
who works in the healthcare sector, building industry or in an academic institution. A wider
definition of register is ”a sort of social genre of linguistic usage” (Stockwell 2007:8), defined
primarily by the circumstance and purpose of the communicative situation (Stockwell 2007:8). The
purpose of our interaction with someone, the relationship between the participants involved as well
as the medium of communication affects the way in which we express ourselves. Within registers,
then, there is variation along the stylistic dimension 'formality — casualness'. We tend to be more

formal with someone who is unfamiliar to us than with a family member and hence the style of



communication varies. This is illustrated in the diagram below;

Very formal

Very informal

Peer Family Unknown

2.3.2 Convergence and divergence

Choosing how to express oneself and thus adhering to specific ingroup linguistic norms is a way of
identifying with a certain social group, i.e. the peer-group, your colleagues or your family. However,
being able to apply the concept of audience design requires adapting one's speech style to the
context in which the conversation takes place. One way of doing this is to show solidarity with the
other speakers and thus use linguistic convergence to change the speech style according to them.
However, speakers may on the contrary choose linguistic divergence instead and in this way
emphasise differences between themselves and the other person (Yule 2006: 210). This is closely
related to the concept of power and status and “the way in which speakers accommodate to each
other in their use of language. Who converges with who is an important issue in any speech

situation where the participants have different social status” (Thomas & Wareing 2002:146).



2.4 Power and attitudes to change

"[poetry is] a perfecting of a feeling for language, it's a way of saying more with less, just as texting is.” (C. Duffy,
2011)

As pointed out very strongly by David Crystal, none of the distinctive features we see in texting are
in fact linguistically novel. Some of his examples are logograms (e.g. b for be), initialisms (e.g.
BTW for by the way), omitted letters (e.g. rite fr write) and nonstandard spellings (e.g. fone for
phone)* and he argues that in each of these cases there are antecedents in earlier language. The age-
old notion of a rebus is synonymous with logograms and comes from a Latin tag: non verbis sed
rebus — 'not with words but with things'. It is defined as ”a message which, in its original definition,
consists entirely of pictures that are used to represent the sounds of words, rather than the objects
they refer to”. Furthermore, initialisms have been used for centuries, such as NB (nota bene) or pm
(post meridiem) and there are numerous others. Even nonstandard spelling, such as cos (for
because) and wot (for what) can be found in the Oxford English Dictionary from as early as the

1820s. (Crystal 2009:37-40)

For some reason, the linguistic change that has come about through texting seems to be somewhat
more controversial and aggravating than any other (Crystal: 2009:viii). However, it may be worth
recalling other important and initially controversial developments brought about through
technological advancements. When the printing press was invented in the mid 15™ century, there
was widespread disapproval among the people in power and censorship was introduced both in
Protestant and Catholic Europe. What had once been the elite's privilege became available to the
masses (Einstein 1997). Drawing a parallel with the dawn of Textspeak may seem far-fetched but
there do indeed seem to be some common denominators, apart from them both originating from
technological change. They have both made way for linguistic empowerment and both question the

prevailing system of contemporary communication, simplifying the language and its usage.

'Examples of these features are included in the questionnaire upon which the study is based.

9



The acquisition of language is a crucial way for an individual to gain independence and self-
sufficiency. As language is learned and carried forward, gradual changes occur continuously,
without too much attention being given to this phenomenon. Linguistic change often originates
from children making "intelligent” errors in seeking the simplest way of expressing themselves in
their language (Kiparsky 2007). Being so very gradual, these changes present no challenge to the
standard speakers of a language. However, should they be brought to attention for some reason, it is
likely to create concern amongst those who consider themselves to be using the language correctly.
This may be the result from a fear of losing control since the power structures are being challenged.
Those who have had the prerogative of “owning” the language and knowing the right way of using
is are threatened by the new usage. The Latin used by the church establishment in 15" century
Europe was eventually dismissed and replaced by different national languages, a precondition for
the development of democracy and the empowerment of the common man. Today's Europe sees
other challenges and the divisions between groups in society risk alienating some citizens from
power, both directly and indirectly. Those who do not comply with today's standard variety of
written language will inevitably be disempowered in many situations. It is therefore possible to look
at attitudes to linguistic change from a democratic point of view, arguing that an orthographic

revolution would empower the underprivileged (The Spelling Society 2011).

The above theoretical framework provides the background on which the two variables gender and

age will be applied to attitudes to linguistic change.

3. Methodology and Data

The study is theory-driven and mainly qualitative. The independent social variables of gender and
age provide the background from which to look at the dependent variable - positive/negative
attitude to linguistic change. As mentioned in section 2.3.1. Style and Register, the way we express
ourselves in writing often differs from the way we would speak about the same issue. Generally,

written language tends to be more formal. However, text-messaging, as well as email to a certain
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extent, has introduced a novel stylistic variation — somewhere in between formality and casualness.
The questionnaire which has been used for this study investigates attitudes through asking the

respondents in what contexts it would be ok/not ok to use shortenings and abbreviations.

3.1 Method of data collection

In order to gather material for the study a questionnaire has been used. Four people (two men and
two women from each group) have then been randomly selected for an in-depth interview. In this
way, quantitative and qualitative data has been combined so as to make the results as solid as

possible.

One risk when designing a questionnaire could be to potentially provide the subjects with any value
judgement. The introduction to the study was therefore minimised and the respondents were left to
consider their attitudes without any prior information about relevant theories and tendencies, so as

to get the results as pure as possible.

The sample group consists of 30 youngsters and 30 adults. The youngsters are 18-year-olds at an A-
level college in Ipswich, UK (group 2). The adults vary between 35-90 of age with the median age
being x (group 1). The ratio between men and women are 50% and the social background is mainly
middle class. The fact that class is not used as a parameter and that no effort has been made to
include participants of a wider range of socio-economic background is explained by the limited
scope of the study. It is also worth mentioning the fact that group 1 live together in a community in
rural Suffolk, UK. This group may consequently be rather homogenous in so far as it constitutes
people who have actively chosen an alternative lifestyle. However, with this in mind, age and

gender are at the focus of this investigation.

The interview was conducted in a focus-group where the interviewees initally heard a brief
presentation of the preliminary analysis of the questionnaire. They had also been given the

opportunity to read the first draft and gain an insight into the theories upon which the study is based.
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They were then asked to comment upon the result and the analysis in a free and un-structured

manner.

3.2 Data

The questionnaire contains six questions so is designed to be short and concise in order for the
respondents not to be deterred by a vast amount of questions. Half of the questions are open-ended,
in order to allow respondents to reflect upon their attitudes and formulate their own views. The first
questions concern the frequency of usage and the familiarity with 12 text abbreviations. These
questions are intended to gain insight into the respondents’ exposure to the linguistic change of text

messaging. The following four directly concern attitudes towards texting language.

3.3 Method of data analysis

The questionnaire responses were initially sorted by age and gender, see appendix. Then, a rough
categorisation of positive/negative attitudes was made, using questions 3-6. Diagrams illustrate the
differences between men and women as well as between age groups. The focus group interview was

analysed separately.

4. Data analysis and Results

4.1 Group 1 (mature adults)

The first two questions, which concern the usage of and familiarity with expressions showed that
women in group 1 (35-year-olds and over) used text messaging more frequently than men in group
1 and were more aquainted with the meanings of abbreviations. The men used explanations such
as ”can't be bothered to learn” and ”slows me down” when answering why they do not tend to use
abbreviations. There was a larger proportion of men who were unbothered with not understanding
abbreviations but on a whole, women in this group expressed more positive attitudes, such
as "intrigued by them”, find them funny” or "time-saving”. Some also expressed a certain concern

that the style would spread and several respondents pointed out that it is not appropriate in other

12



forms of written communication.

When asked to choose suitable expressions to describe their own perception of the linguistic change,
44% of women were negative, whereas 47% of men were negative. The men often used “efficient”
if they chose a positive alternative, whereas the women's prefered positive choice was “creative”.

Both chose “detrimental to literacy” as the main negative alternative.

35+ negative to texting language
50

45
40
35
30

25 H men

R Owomen
15

10

v

question 3 question 4 question 6

Question 3: How do you feel about such
abbreviations?

When asked in what contexts it would be ok/not ok to use abbregiatiissanghsagdeniags, women
shortenings or abbreviations when
stated it would be ok when texting but not in other written capiinanAidwhyT6Rvergence was
emphasised by several female respondents (20%), who pointed ouRuertiamdteande Yor reichiverits to
change in If_mguage use that results from
be able to understand the meaning of expressions. Register was afes %ﬁﬂaﬁ%g as several female
respondents accepted texting language in messages to close friends and family. The men in group 1
did not mention convergence but pointed out that register matters as family members and friends

were the only appropriate recipients according to 25%. A practical reason was also given by 20% of

the men, namely that usage was ok in a situation of time shortage.
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On the whole, the gender analysis of group 1 showed very little differences between men and
women although men seemed to be slightly more negative to texting language. This is contrary to
the theory that women tend to be more conservative with regards to attitudes to linguistic change. A
possible explanation for this may be that women generally tend to be the ones to maintain the
relationship with children and so would consequently be the ones who communicate with the

younger generation, probably partly through text messaging.

4.2 Group 2 (youngsters)

The group of 18-year-olds showed little differences between men and women with regards to usage
of texting language and familiarity with abbreviations and texting expressions. However, the
differences in attitudes towards this linguistic change were stark and showed as many as 67% of
young women being negative towards texting abbreviations compared with 25% of young men. It is
worth pointing out that 58% of young men stated “not bothered”, so indifference is a prevalent
attitude in this group. Young women in the study seem to have stronger opinions regarding
linguistic change. Also when asked to choose suitable words and expressions to describe their
perception of text abbreviations, the young women were generally more negative than the young
men. 81% of women chose predominantly negative alternatives, such as “bad use of language” and
“detrimental to literacy” whereas the same figure amongst the young men was 57 %. The 43 % of

young men who ticked positive alternatives mainly chose “funny” and “efficient”.

The respondents who stated they were not regular users of texting abbreviations were asked to
explain why. These replies also show gender differences in that the young women use explanations
such as “I like proper grammar”, “I'm not illiterate” and “It [abbreviations] gives the impression of

being lazy” whereas the young men used more rational reasons, such as “It doesn't save time”.

14
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18-year-olds negative to texting language
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When asked in what context it would be ok/not ok to use texting abbreviations and shortenings, 17%
of the young women stated "never”, whereas 25% of the men were of this opinion. 25% of women
thought an emergency would be an excuse for text language and the same percentage thought usage
was generally acceptable in text messaging. As for the young men 33% considered usage ok in text

messages generally and 25% claimed that they would use it when being ironic.

On the whole, gender differences in group 2 were marked and young women were generally more

negatively affected by usage of texting language.

4.3 Power and gender

In society, men are overrepresented in power positions, both in politics and business. When looking
at recent years' educational reports, however, girls achieve better than boys at school as well as at
university. The — possibly unconscious - awareness of the unfavourable situation in the labour
market may encourage girls to work hard and deprive the boys of any incentive to do so — they will

be all right anyway. This may explain young men's indifference and young women's high estimation
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of correctness and appropriate language use. As mentioned in section 2.1 on gender, Trudgill claims
that gender differentiation in language arises because language is closely related to social attitudes;
“Men and women are socially different in that society lays down different social roles for them and
expects different behaviour patterns from them” (Trudgill 2000:79). However, ”linguistic
differences between younger men and women are statistically smaller than in the case of older
speakers”. The results from this study show the opposite. Trudgill's explanation is that a reduction
in linguistic sex differentiation is taking place as an “unconscious reflection of social and attitudinal
changes”. (Trudgill 2000:186) As often is the case, though, pendulums swing and tendencies can
rapidly reverse. The societal changes may not have been enough for today's young women to have
any sense of lesser expectations to conform. The women also seem more concerned about solidarity
and looking after others as well as more aware of any social consequences of their linguistic choice.
As one female respondent in group 1 commented, writing abbreviations might risk “excluding

people who don't know the expressions.”
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4. 4 Focus group results
The results from the focus group cannot be considered solid statistical material. The discussion was
considerably informal and would have benefitted from being more structured. It served a purpose of

consolidating the analysis of the questionnaire more than producing any results in itself.

Much of the discussion in the focus group concerned the issue of power. One male interviewee from
group 1 pointed out the fact that girls in general perform better than boys at school — and in
particular with regards to literacy and spelling — and so why would they want to break the rules they
have been working hard to comply with. It was also mentioned that textspeak bears some
similarities with slang, in the way that it is innovative and that it is potentially exclusive. Not
everyone understands it and so it can empower groups such as youth at the expense of those in

society who have more power.

The rapid changes in modern society was noted by a female interviewee from group 2, who saw
textspeak as a natural consequences of this. Heavier reliance on computers together with a faster

and more efficient life-style would be causes for this linguistic change.

5. Conclusion

One of the most distinguishing features of text messaging may be the lack of consistency. There is
no standard texting style/register. One aspect of the gender differences in the study, however, is the
finding which shows how speech accommodation seems important for the women. They put
emphasis on convergence and are concerned with the intelligibility of the text message vis-a-vis the
recipient. As mentioned earlier, the question of who converges with who is important where the
participants have different social status (Thomas & Wareing 2002:146). This could be something
worth investigating further and future researchers might want to look more extensively at this in
relation to texting. Whether less powerful, such as women, youngsters or working class texters put

much effort in converging or not when communicating with those who hold more power — and what
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consequences that may have for the relationships and power structures.

The concept of language and power has been continuously explored thoroughout the study.
Following the comment above regarding the absence of a standard textspeak and in order to
conclude, a short discussion below deals with attitudes towards standard languages. They are “not
merely the structural entities that linguists have believed them to be: they are also socio-political
entities dependent on powerful ideologies which promote 'correctness’ and uniformity of usage [...]”
(Milroy cited in Stockwell 2007: 174). This may be more or less true, depending on which country
and what policy-making government we study but the point is valid in many societies. The use of
the English language in Britain is a prime example, where research has shown that some dialects
and accents are received with sceptisism and others with possibly undeserved prestige (Trudgill
2000:75). Depending on which social theory one chooses to apply, the explanation for this could
differ. However, it is not far-fetched to point at the historical power assertion from the dominant
social class over subordinate classes or the historical inbalance of power between men and women.
We have seen in the above study how young women — contrary to previous research — tend to be
more anxious to comply with linguistic norms and standards than young men. Labov's covert
prestige theory seems to be applicable to a certain extent, although the study mainly looks at
attitudes and not so much actual behaviour. Young men seem less ”bothered” about the linguistic
change which textspeak constitutes. This attitude could be said to reflect the covert prestige which
is based upon using the language in a non-standard way. In this way, the ”powerful ideologies
which promote correctness” are being challenged. However, it is not the women — still beholding

less societal power than men on average — who challenge status quo. That day is yet to come.
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Appendix 1 - Questionnaire

I am writing a bachelor's thesis in linguistics and am conducting a small survey for this purpose. My aim is to study
attitudes to linguistic change and | would be very grateful if you could take a couple of minutes to answer the following
questions.

Thank you in advance,

Elin Good

Gender:
Age:
Social class:

(Class is somewhat more complicated than age and gender and can be measured in various ways. It is not the main aim
of this study to investigate this as a factor but please state what social class you perceive yourself belonging to.)

1. Do you use SMS (short message service)/text messaging to receive and send messages on your mobile phone?
Often Sometimes Rarely Never

2. Here are some examples of English text abbreviations. Do you know what they mean?

Abbreviation Meaning
1daful
Atm
B4n
Btw
CuU
Bion
Gr8
lcwum
Jam
Lol
wadr
rite

3. How do you feel about such abbreviations (for example do they disturb you, intrigue you or not bothered)?
4. Would you use any shortenings or abbreviations when texting? why/why not?
5. In what contexts would it be ok/not ok to use such expressions according to you?

6. How do you perceive the change in language use that results from text abbreviations? Circle as many as you
want.

creative — funny — innovative — efficient - bad use of language — bad English — detrimental to literacy

Thank u!

Appendix 2 — Answers
(Age in brackets)
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Group 1: 35+

Women Men
Question 1 Often 6 Often 1
Sometimes 2 Sometimes 5
Rarely 2 Rarely 2
Never 1 Never 2
Total: 11 Total: 10
Question 2 12 respondents in total: 5/12 (35), 7/12 | 12 respondents in total: 2/12 (46), 4/12 (42), 5/12
(37), 5/12 (38), 5/12 (51), 3/12 (54), (39), 6/12 (60), 5/12 (62), 5/12 (64), 3/12 (65), 2/12
5/12 (57), 2/12 (60), 3/12 (62), 6/12 (66), 0/12 (70), 3/12 (80)
(64) 5/12 (64), 0/12 (90) 46/11=4 31/9=3
Question 3 Quick, funny (35), clever, naff (38), Intrigued (46), cool (39), worried about youth of
saves time but risk of people not today, but language constantly evolving (60),
knowing what words mean (51), appropriate for the medium (70), not bothered (46)
intriguing (54), short period of (62) (64) (65) (66) (80), disturbed (42)
discomfort, now use (57), irritating
(60), not bothered (62), intrigued (64), |positive 2
useful for texting but concerned when | negative 3
used in other written communication not bothered 6
(35), (64), disturb (90)
positive 8, negative 2, not bothered 1
Question 4 Yes (35) (57) Save time (35) (51) (64), |No, slows me down (39), Quicker (42) (60) (66),
no, since predictive text (38) (54), No, can't be bothered to learn (62) (80), Don't text
no "prefer native language”/'proper' (64) (70), Yes, to get more on a message (65), don't
sentences (60) (62), to get max text into | know (46)
message (64), no (90) positive 4
positive 6 negative 5
negative 5 don't know 1
Question 5 Ok when texting (35) (57), Not ok in Don't know (46), Ok when reader understands but
any other context because would some kids use in exams (39), ok with friends, not ok
exclude people who don't know the if trying to seem intelligent, makes demands of the
expressions (35), ok in notes to peers | person reading so could be interpreted as rude or too
and in text + emails (38), ok if recipient | informal (60), when in a hurry (62), ok in texts (42),
will understand (51) (54) if you are (64), family members ok (65), friends/family ok,
under 30 (62), ok when texting official things not ok (66), not ok if not english as a
informally (64), ok when texting close | first language (70), ok for quick message (80)
friends and family (64) not in written
letters (60), n/a (90)
Question 6 Creative (38) (54) (57) (64) (64) Creative (60) (66)

Funny (35) (54) (57) (64)

Funny (66)

Innovative (38) (54) (57) (64)

Innovative (60)

Efficient (35) (35) (51) (57) (64)

Efficient (39) (42) (46) (60) (65) (66)

Bad use of language (57) (62) (90)

Bad use of language (42) (62)

Bad English (35) (51) (57) (62) (64)
(90)

Detrimental to literacy (35) (60) (62)
(64) (64) (90)

Positive 18
negative 14

Bad English (60) (80)

Detrimental to literacy (46) (60) (65) (70) (80)

Positive 10
negative 9

Group 2: 18-year-olds
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Women Men
Question 1 Often 11 Often 10
Sometimes 1 Sometimes 1
Rarely Rarely 1
Never Never
Total: 12 Total: 12
Question 2 4/12 (3 people), 5/12 (2), 7/12 (7) 4/12, 5/12 (2 people), 6/12 (4), 7/12 (3), 8/12, 9/12
Question 3 Annoying 7 Not bothered 8
only acc in texts 1 it's lazy 1
not bothered 2 annoying 2
some unnecessary 1 interesting 1
intrigued 1
positive 1
positive 2 negative 3
negative 8 not bothered 7
not bothered 2
Question 4 No, I like proper grammar 2 Quicker 4
prefer to write fully 2 no, I'm educated, prefer to write out 2
no, I'm not illiterate 1 sometimes 1
gives impresstion you are lazy 2 no, doesn't save time 4
yes, quicker 2 no, silly 1
for phrases, not words 1
rarely 2 positive 4
negative 3
positive 3 don't know 5
negative 7
neutral 2
Question 5 Never 2 Whenever you feel like it 1
emergency 3 ok in texts 4
to close friends 1 Never 3
when need to be quick 2 to friends 1
only in texts 3 ask a joke 3
some phrases 1 when rushed 2
Question 6 Creative 1 Creative 2
Funny Funny 3
Innovative Innovative 1
Efficient 4 Efficient 6
Bad use of language 8 Bad use of language 5
Bad English 7 Bad English 7
Detrimental to literacy 8 Detrimental to literacy 4
Positive 5 Positive 12
negative 22 negative 16
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